
February 9, 2010
PHOTO LIFE’S EMERGING PHOTOGRAPHERS COMPETITION NOW OPEN

Photo Life is pleased to present the opening of the 2010 Emerging Photographers competition,
which gives Canadian photography students, photography workshop participants, apprentice
photographers, and those just beginning their careers as photographers a unique opportunity to
share their vision and talent with the world.

Photographers who wish to participate to Emerging Photographers are invited to send their
submissions exclusively via our on-line facilities at www.photolife.com/emerging.php.
Participants can submit up to 3 images and must provide technical information and a brief
narrative/comment for each image. Please note that this competition is open to Canadian residents
only. Additional submission instructions are available at www.photolife.com/emerging.php.

From the submissions received, editors will select the most outstanding up-and-coming talents;
those will be showcased in Photo Life’s August/September issue.

Deadline for submissions: May 15, 2010

FOR IMMEDIATE RELEASE

Photo Life Magazine
Established in 1976, Photo Life magazine is Canada’s leading source for photography including technical knowledge
and tips, industry news and events, international travel photography editorials as well as interviews and profiles of
major Canadian and International Photographers. Photo Life is published six times per annum and is distributed to
subscribers, newsstands and participating photo retailers.

Apex Publications Inc.
Our primary objective at Apex Publications Inc. is to deliver the art, culture and science of photography to photogra-
phers of all levels. Along with Photo Life and Photo Solution, two annual publications are also published: Buyers’
Guide, an invaluable year-round shopping reference for photographers, amateur and professional alike and Master
Guide, an essential working tool for all Canadian photo, video and digital dealers.
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